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Getting under the tattoos: Austinites reveal themselves in new poll 

Respondents also express concerns about increasing traffic, cost of living 
 

AUSTIN—Austin-area residents have spoken once again. According to the 2015 
Zandan Poll—an Austin-based, Austin-centric public opinion survey—while 
Austinites describe their city as musical (94 percent), active (90 percent), artistic 
(89 percent), creative (89 percent), and technologically sophisticated (87 
percent), they see themselves as a more toned-down version of the city they call 
home. The top five ways Austinites describe themselves are: laid back (75 
percent), environmentally friendly (74 percent), active (69 percent), creative (65 
percent), and technologically sophisticated (62 percent). This contrast illustrates 
an interesting wrinkle in the life of the city and its denizens, and may help to shed 
light on what makes Austin different from other major metropolitan areas across 
the country. 
 
According to the poll, Austinites consider themselves forward-looking—58 
percent want Austin to build for the future, while only 21 percent want Austin to 
revert to how it was in the past. 
 
A key takeaway of the survey results is that the single most important factor in 
determining Austinites’ attitudes toward their city is age. Austinites 
overwhelmingly see their city as a haven for millennials (74 percent), a town for 
singles (69 percent), and more defined by the University of Texas brand (75 
percent) than by the State Capitol. Austinites also say their town is well-suited for 
young adults, both for those who do not have children (88 percent) and for those 
who do (70 percent). 
 
Austin’s growth and increased development generates mixed reactions among 
area residents. While affordability and infrastructure improvements continue to be 
seen as pressing issues, Austinites also noted increased diversity and economic 
activity brought on by growth. Survey responses revealed: 
 

• Austinites are most likely to say the city has gained a stronger economy 
due to growth (42 percent), and second most likely to say their city has 
gained diversity (22 percent)  

• Fifty percent of Austinites say affordability is one of the three most 
important issues facing Austin today, and 86 percent believe Austin is at 
some risk of losing its appeal due to its rising cost of living 

• Sixty-six percent of Austinites say a high cost of living has decreased the 
amount of money they can put towards personal savings, and nearly a 



	  

third of Austinites believe their city has lost a lower cost of living (31 
percent) due to growth   

• Nearly half of Austinites (46 percent) say growth has increased congestion 
on roads or decreased the ease of transportation 

 
The public opinion poll was designed to reveal Austinites’ attitudes and behaviors 
toward the city’s most pressing issues, including affordability and cost of living, 
growth and the economy, jobs, transportation, education, the environment, 
festivals and events, and culture, among others.  
 
What it really means to “Keep Austin Weird” 
 
Poll founder Peter Zandan believes the survey results may give new definition to 
what Austinites mean when they say, “Keep Austin Weird.” According to Zandan, 
that famous local expression is actually a way of saying “Keep Austin Creative.” 
 
As Zandan puts it, “Keeping the city creative means keeping the city affordable 
and open to a diverse mix of ideas, ethnicities, jobs, and socioeconomic 
situations. There’s an understanding that in order to keep Austin weird, the city 
has to remain affordable and diverse.” 
 
Other notable findings included: 
 

• Cultural offerings are overwhelmingly seen as a strength, with 62 percent 
of respondents saying they frequently or sometimes take advantage of 
cultural opportunities, and 41 percent saying Austin’s cultural offerings 
make it a great city  

• Those living in Austin say it is most similar to Portland (21 percent), and 
that if they had to move somewhere else in Texas, they would chose San 
Antonio (27 percent) or the outskirts of Austin (23 percent) 

• Most Austinites say their city has enough green spaces (72 percent), but 
78 percent are concerned that existing green spaces are being threatened 
by development 

• Austinites see Austin as a welcoming city; 82 percent say Austin is well-
suited for members of the LGBT community, 76 percent say the same for 
Asian-Americans, and 72 percent for Hispanics 

• Survey revealed 29% of Austinites have tattoos, compared to the national 
average of 21% 

 
The demographically representative online poll surveyed 814 Austin-area 
residents 18 years of age or older, and was fielded from March 16-27, 2015. It 
was offered in English and Spanish. Respondents were from the City of Austin, 
as well as surrounding Travis, Williamson, Hays, Caldwell and Bastrop counties. 
For full survey data, please visit www.ZandanPoll.com. 
 
 



	  

About the Zandan Poll 
The Zandan Poll: Voices of the Austin Community is an objective and 
scientifically-based survey developed and sponsored by Peter Zandan, Ph.D., to 
increase understanding and dialogue on key community issues. 
 

 For more than 50 years, KLRU has been a friend to Central Texans 
— with a mission to enrich the lives of viewers through quality public television 
programming, community service and public events. KLRU is providing support 
for the 2015 Zandan Poll event and production. 
 

 Research+Data Insights (RDI), headquartered in Austin and a 
division of Hill+Knowlton Strategies, is a global research, analytics and consulting 
firm. As advisors to organizations around the world, RDI provides data analytics 
and insights for global strategic and communications decisions. RDI is providing 
support for the 2015 Zandan Poll research and event. 
 

 Headquartered in Austin, Cambia Information Group is a full-
service market research consultancy that specializes in helping companies and 
organizations understand how their key stakeholder groups perceive their 
brands, communications, products and services. Cambia is providing support for 
the 2015 Zandan Poll survey and research. 
 

 Hill+Knowlton Strategies-Austin provides strategic counsel in 
crisis communications, reputation management and corporate positioning. 
Hill+Knowlton works with Austin-based companies on regional, national, and 
global campaigns. Hill+Knowlton Strategies is providing media relations for the 
2015 Zandan Poll.  
 


